


Real Time #Native 



Native is shifting from Performance to Awareness 

• Focus on storytelling 

• Impactful formats  

• Premium placements 

 

 



Let’s talk about branding! 
Native ads as branding opportunities 



Native as middle 
funnel contributor 



Is Native designed only for awareness? 



The touchpoints in which the communication between brand and 
customer takes place heavily influence the perception of the 
advertised message 
 
 

Brand 

Product Solutions Message Activity 

TOUCHPOINT TOUCHPOINT TOUCHPOINT TOUCHPOINT 



How should I target those touchpoints? 



Programmatic is 
the answer! 



47% of US marketers and 

agencies that used native 

advertising utilized programmatic, 

and allocated 19% of their native 

ad budget to it* 

With OpenRTB 2.3 
now trading of 
native 
advertisements is 
feasible 

https://www.emarketer.com/Article/Native-Advertising-2017-Looks-Like-Year-of-Clarity/1015122 



• Average growth EU + 86% 

• Average growth IT + 89% 
Ligatus 



Data Points 

Behavioural data Socio-Demo 

Interest Data Intent Data 

Retargeting 



Behavioural data 
don’t know 
editorial context 

http://www. newsmagazine.com 



Data Points & Contextual Marketing 
 

Contextual 
Content Date/Time Mobile 

Stationary 

TARGET TIME CONTEXT 

Behavioural 
data Socio-Demo Retargeting 



Use the right targeting approach to harness 
the power of native! 



The customer is in 
the right frame of 
mind to interact 
and engage with 
the brand 



Relevant Context 
Matters 

• 20% of users feel more positive 
about the advertiser. 

• 23% deem the advertisement 
to be relevant for them 
individually. 

• 10% pick up additional 
information. 

 Brand Aid Studie 2008 - 2015  (Guardian.co.uk) - referenced by IAB. (https://advertising.theguardian.com/insights/guide-to-context) 

https://advertising.theguardian.com/insights/guide-to-context


KPIs 



Engagement measures branding success 

Page Views 
/ User 
Action 

Engagement 

Session 
Time 

Bounce 
Rate 



...while paying attention also to performances 

Conversions 

Performance 

Leads 

CTR 



Native as middle 
& final funnel 
contributor 



Possible Obstacles 



Everchanging 
Online Landscape 

1000 articles are published 

every day so the content 

landscape changes 

constantly. 

 

There is a neverending 

stream of new content.... 



Each Impression is 
Different 



Brand safety 



How to make the difference with Ligatus 

 

Only approved top 
publisher in the network 

 

Identification and 
distribution of / to target 
audience 

Proprietary SSP + 
Integration only with 
powerful DSP 

 

Only approved top 
clients in the network 



Ligatus Programmatic Offer 

 
Trading Desk  

DSP 
 

3rd party  

Retargeter 

Ligatus SSP 

Ligatus DSP 

Ligatus  Premium Network 

Appnexus + Bidswitch 

Managed Service 
Trading Desk  

DSP 

CPM MODEL 




