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Carmine Laltrelli 

#bastachefunzioni
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L’idea di pubblicità è cambiata
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E anche il nostro giudizio
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0,5%
CTR 

Medio

Pianificazione 
su fascia oraria:
00.00 -12.00
12.00 -16.00
16.00 – 24.00
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Principali Audience Targeting 

Pensioni

Sport

Cultura

Health

PMI

Femminile

Pharma

Tech

Cambio Auto

Travel

Trading

ecommerce

Fashion

RA

Finance

Lusso

Elettronica

Betting

Food

Cerco Casa

• La pianificazione deve essere fatta utlizzando i prodotti AUDIENCE TARGETING 
selezionando i target custom DMP TARGETING 

• E' possibile combinare in aggiunta al custom criteria DMP anche SESSO, ETA’ e GEO
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MPU (300X250) 
• Standard
• Expanding
• Video

Skin

Companion
(Skin+MPU)
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Occhio a non guardare il dito
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Internet Italian advertising market: OTT vs FPC-sales house

Source: Nielsen, Nov. 2016  |  Others: operators not associated with FCP.

Values in €b

0,46

2,01

Italian sales house OTT International players
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Gli editori e i publisher stanno cambiando pelle
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Brand safety
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Brand safety

www.butac.it www.attivissimo.net

http://www.butac.it/
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Attenti a dove finiscono gli annunci
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Focus: velocità di caricamento



14April 13, 2017

Page speed - Prima
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Page speed - Dopo



16April 13, 2017

Il Programmatic premia la qualità
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Programmatic buying: formati

MPU/Maxi

Masthead
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«The rise of 
header 
bidding and
the end of 
publisher 
waterfall»

Header bidding, la parola del momento

«The rise of 
header bidding 
and the end of 
publisher waterfall»

«Header bidding -
another day in the 
second-price coffin»

«The ad tech 
industry is 
waging a secret 
war on Google»

«WTF is header bidding?»

«Header bidding: cosa c’è dietro al 

trend programmatico del 2016»
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Italiaonline, ci siamo

PRIVATE DEALS

2015 2016 1Q 2017

+104%

+74%

Main product: video (70% revs)
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The undisputed Italian internet leader

Source: Audiweb Database, powered by Nielsen, Nov. 2016 | Google and Facebook are not into Audiweb Database.

4,6

2.5
BUBBLE SIZE DAILY PAGE VIEWS (mln)

TDA 
DAUs (mln)

Mobile 
DAUs (mln)

Time per person
(mm:ss)

11:06
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… #bastachefunzioni

Carmine Laltrelli 
Skype: miniellus


